
They’re on a mission to upgrade the world

Kid, Inc.

!



SYNOPS SI
EMPLOYEE HANDBOOK 3.0

• 10 real sick days for when you’re really sick +  
5 fake sick days for when you’re just sick of work.

• 12 “Get Out Of A Pointless Meeting” cards. Note: 
Card must be played prior to start of meeting. If 
meeting has already begun, you must forfeit a 
“Died of Boredom” card to leave...

You can’t just
give away sick days! we’re 

capitalists! And What do you mean, 
“Pointless”? Are You talking about 

my powerpoint presentation, 
“Overtime is normal time”?

You are, aren’t you?!



Generation 1.0 
18th-19th Century

Like software development, human development is an ongoing process. After eons of beta 
testing, V1 was finally released around the time of the industrial revolution. It was buggy to 
say the least. Fortunately, fixes and new features were introduced with each new release, 
leading (finally!) to our species’ greatest achievement: Us (also known as Generation 3.0).  

Feature Chart
Subject to Change w/o Notice

* User manual missing. Use at your own risk.

Out of Stock Used* In Stock!

Generation 2.0 
20th Century

Generation 3.0 
Now Shipping!

Manual Labor

Automation & Industrialization

Corporations (New Feudalism)

Self-Determining Technology

Global Social Network

Creative Capital Economy

A.I., Nano, & Quantum Solutions

Extraterrestrial Opportunities
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CHARACTERS

“USED.”
Oh, brother.



As the 5th grade CEO of Kid, Inc., 
Media Jean considers it her job to 
challenge the status quo. 

The problem (for adults, at least) is that 
she’s really good at it. Media Jean is smart, 
articulate, funny, and seems to have an 
instinct for finding flaws in grown-up logic.

For example, when told she has to write an 
essay in pencil, she makes a YouTube video 
(interviews with kids, side-by-side pencil vs. laptop speed tests, 
Googled stats, animated charts) — proving that digital writing 
is more efficient and improves retention. When told there’s no 
support for virtual education in 5th grade, she sets up a web cam 
and speakers — and charges other kids for access. When parents 
campaign for less screen time, she discovers they spend more time 
online than their kids — and launches an opposing campaign.

In the end, she loses most of these battles and the status quo 
is restored. The fact that she doesn’t mind reveals an essential 
truth about Media Jean: to her, challenging the norm is fun.

Media Jean



BOB’S BLOG



To process his feelings, Bob keeps  
a typewritten journal where he 
pounds out his ideas, hopes,  
dreams, fears, and frustrations.

His son, Chip, thinks Bob is the 
best dad in the world. In fact, Chip 
wants Bob’s to turn the journal into 
a blog so everyone can see what 
a great guy he is. But for a private, 
handn-on man like Bob, a “blog” is 
as disgusting as it sounds.

So Chip upgrades Bob’s typewriter 
to wirelessly post every keystroke 
online — and Bob becomes a 
blogger without knowing it. As 
Bob types, we see a split screen 
with the kids (the only ones who 
know the blog exists) commenting 
on Bob’s private thoughts.

Bob is always trying to get Chip 
and his friends to slow down, to 
listen to what he has to say. They 
don’t listen to his sermons, but 
they read his blog. The sweet irony 
is, Bob has no idea! 

Your dad cracks me up. He wants 
to slow everything down.

Not me. I like “Click & Know.” 
That’s my new motto!

Hey! We could print t-shirts 
and give one to your dad!

Maybe he has a point. Some 
days I feel all clicked-out.

Emma’s right. That phrase is 
gold! Apple would kill for it!

I don’t know. Somehow I just 
can’t see my dad wearing 
“Click & Know” on his chest.

When I was a kid, dads were the internet. 
Dads were Google. When I wanted to know 
something, I turned to my dad. Today, kids can 
learn anything on their own. No mentoring or 
discussion or exploration. Just click and know. 
It’s kind of depressing. They’re getting all the 
information, and none of the knowledge.




